
 

 

 

30 Nov 2007 

Over 140,000 Have Visited Terminal 3 During Open House So Far  

Visitors also take advantage of the opportunity to buy limited edition T3 merchandise  

Since 12 November 2007, when Singapore Changi Airport's Terminal 3 (T3) first 
opened its doors to members of the public for a sneak preview, more than 140,000 
visitors have passed through the new terminal so far.  About half of them entered the 
departure transit mall, by purchasing either the S$1 self-guided tour tickets or the S$3 
guided tour tickets.  

Currently, about ten retail shops and eight food & beverage (F&B) outlets are opened 
for the public during the T3 Open House.  These outlets, located in the public areas of 
T3, are offering special promotions and discounts for all Open House visitors. 

Visitors are also making a beeline for the T3 branded souvenirs which are on sale 
during the Open House.  Merchandise such as the limited edition T3 Swatch watches, 
shot glasses, T-shirts for both adults and children, tote bags and umbrellas are among 
the items on sale.  Orders are also pouring in for the T3 Commemorative First Day 
Cover and Stamps, which will be launched on 9 January 2008, the day T3 opens for 
operations.  All these souvenirs are exclusively designed with attractive graphic motifs 
which depict the unique skylight rooftop of T3 and the T3 Brand Identity.  The T3 
souvenirs can be purchased from counters located at the Departure Hall and Arrival 
Hall of T3.  

The public has another two weekends (up to 9 December 2007) to visit T3.  They can 
visit T3 anytime from 10am to 5pm on weekdays and, 9am to 6pm on Saturdays and 
Sundays. The last tour starts at 4pm on weekdays and 5pm on weekends. 

Visiting the public areas of T3 is free of charge.  To visit the transit (restricted) areas, 
visitors may opt to purchase either a self-guided tour ticket at S$1 or a guided tour 
(lasting 45 minutes) ticket at S$3.  Children aged 3 years old and below can enter the 
transit areas for free.  All proceeds from the sale of admission tickets will be donated to 
the Singapore Cancer Society, a charitable organisation adopted by the Civil Aviation 
Authority of Singapore (CAAS). 

Interested public can visit www.changiairport.com for more details on T3 Open House. 

Enclosure :  

1. Pictures of public touring T3  
2. Pictures of T3 branded souvenirs 



 

 

 


